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HOW	
  AI	
  IS	
  COVERED	
  IN	
  THE	
  MEDIA	
  
Part	
  I	
  



AI	
  is	
  cool,	
  but	
  there’s	
  a	
  problem:	
  

What	
  works	
  becomes	
  invisible:	
  
– Face	
  recogni@on	
  
– Machine	
  Transla@on	
  
– Video	
  games	
  



Why	
  does	
  this	
  happen?	
  

Once	
  a	
  technology	
  takes	
  the	
  leap	
  from	
  
experimental	
  to	
  real,	
  journalists	
  lose	
  interest	
  
– Editors	
  don't	
  like	
  "incremental"	
  stories	
  
– Stories	
  become	
  too	
  complicated	
  to	
  tell	
  to	
  general	
  
readers	
  

– The	
  story	
  becomes	
  the	
  product	
  (and	
  what	
  it	
  can	
  
do)	
  and	
  not	
  how	
  it	
  works	
  



The	
  story	
  becomes	
  the	
  applica@on	
  

•  GOOD:	
  Bionics,	
  elder-­‐
care	
  robots,	
  rescue	
  

•  BAD:	
  Robot	
  soldiers,	
  
drones,	
  security	
  

•  UGLY:	
  Uncanny-­‐valley	
  
robots	
  that	
  don't	
  seem	
  
to	
  do	
  much	
  of	
  interest	
  



Yes,	
  I	
  know	
  AI	
  is	
  not	
  all	
  robots!	
  



BUT	
  

Because	
  the	
  media	
  is	
  mostly	
  online	
  these	
  days,	
  
it's	
  about	
  what's	
  photogenic:	
  

•  Robots	
  
•  People/animals	
  integrated	
  with	
  machines	
  
•  Expensive	
  simula@ons/visualiza@ons/
brainscans	
  etc.	
  



So	
  instead	
  of	
  new	
  ideas	
  it's	
  all	
  
about	
  the	
  VIDEO…	
  

…and	
  even	
  if	
  there	
  are	
  new	
  ideas,	
  
chances	
  are	
  they	
  wouldn't	
  spend	
  any	
  
@me	
  explaining	
  them	
  because	
  they’re	
  

complicated!	
  



Before	
  you	
  start	
  on	
  your	
  video…	
  

…	
  remember	
  that	
  @ming	
  is	
  everything	
  
	
  

Journalists	
  generally	
  need	
  a	
  news	
  hook.	
  
If	
  you	
  put	
  your	
  video	
  up	
  now	
  but	
  your	
  paper	
  

doesn’t	
  come	
  out	
  for	
  another	
  year,	
  a	
  
journalist	
  may	
  decide	
  not	
  to	
  write	
  about	
  you	
  
because	
  they	
  think	
  what	
  you	
  are	
  doing	
  is	
  not	
  

newsworthy	
  (i.e.	
  it’s	
  old	
  news)	
  



If	
  you're	
  not	
  in	
  an	
  area	
  that's	
  hot…	
  

…(about	
  which	
  more	
  later)	
  or	
  photogenic,	
  then	
  
you	
  should	
  BLOG	
  about	
  your	
  work	
  instead.	
  

•  Promotes	
  you	
  as	
  an	
  expert	
  in	
  your	
  field	
  
•  Allows	
  you	
  to	
  explain	
  your	
  work	
  to	
  the	
  public	
  
properly,	
  and	
  in	
  your	
  own	
  @me	
  

•  If	
  you	
  do	
  it	
  well,	
  it	
  may	
  get	
  you	
  no@ced	
  by	
  a	
  
journalist...	
  





But	
  there	
  are	
  s@ll	
  hot	
  areas	
  

•  Quantum	
  AI	
  
(oxymoron?)	
  

•  Big	
  Data	
  
•  Neuromorphic	
  
engineering	
  

•  Bionics	
  
•  Big	
  Brain	
  Project	
  



WHAT	
  AI	
  CAN	
  DO	
  IN	
  THE	
  MEDIA	
  
Part	
  II	
  



The	
  field	
  is	
  defined	
  by	
  
what’s	
  broken	
  

	
  
What	
  works	
  becomes	
  

invisible	
  
•  Recommenda@on	
  

engines	
  
•  Search	
  
•  Transla@on	
  

	
  
People	
  talk	
  about	
  

what	
  fails…	
  
•  Recommenda@on	
  

engines	
  
•  Siri	
  
•  Adver@sing	
  



The	
  public	
  assumes	
  the	
  media	
  is	
  
using	
  AI	
  techniques	
  because	
  some	
  
personaliza@on	
  is	
  done	
  intelligently.	
  	
  

This	
  has	
  the	
  perverse	
  effect	
  of	
  
making	
  people	
  believe	
  that	
  all	
  AI	
  is	
  

rubbish!	
  



AI	
  is	
  crucial	
  to	
  media!	
  

•  Delivery	
  of	
  genuinely	
  personalized	
  content	
  
based	
  on	
  learning	
  

•  Recommenda@on/search	
  using	
  personal	
  
context	
  

•  Trying	
  to	
  serve	
  the	
  user	
  first	
  (rather	
  than	
  the	
  
adver@ser)	
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